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The purpose of the Social Media Policy is to establish practical guidance and clarity about the 
obligations, acceptable standards and Association expectations for the use of social media, helping 
to maintain a culture of openness, trust and integrity in all online activities relating to CDNA 
 
This policy operates closely alongside CDNA’s Communications Policy, Cyber Safety Policy and Codes 
of Behaviour. 
  
 
Context 
Social media is a rapidly expanding and ever-changing form of communication and has been proven 
to be a positive mechanism for timely and open interaction at all levels of the Association. It is a 
dynamic, powerful and important tool that CDNA recognises as being an effective and beneficial part 
of its operations. 
 
Definition 
This policy defines social media as websites and online applications by which people interact and 
share content to facilitate social networking. 
 
Scope 
This policy encompasses the use of all social media platforms which are directly governed by, or 
relate to the operations of, CDNA and applies to all CDNA employees, Committee members, 
volunteers, players, coaches, umpires and members, whether playing or non-playing.  
CDNA members are free to use social media for personal expression and this policy does not apply to 
such personal use of social media where there is no direct reference to CDNA or its affiliates and 
stakeholders. 
 
Types 
Social media includes (but is not limited to): 

• Social networking sites (e.g. Facebook, Myspace, LinkedIn 

• Video and photo sharing websites or apps (e.g. YouTube, Instagram, Flickr, Vimeo, Vine, Tik 
Tok, Pinterest 

• Blogs, micro-blogging and activity stream sites (e.g. Twitter, Tumblr, Wordpress 

• Instant messaging (e.g. Snapchat, Skype, SMS, WhatsApp, Viber, TeamApp etc) 

• Forums and discussion boards (public and private) 

• Online encyclopedia and Wikis (e.g. Wikipedia etc) 

• Podcasting and vodcasting 

• Review sites (e.g. Urban Spoon, Yelp, Trip Advisor etc) 

• Videoconferencing and webinars 

• Virtual Communities 

• Online voting or polls 

• Online multiplayer gaming platforms (e.g. Minecraft, Roblox, Warcraft, Xbox Live etc) 

• Geo-spatial tagging (e.g. Foursquare etc) 

• Live broadcasting apps (e.g. Periscope) 

• Any other online technologies (present or emerging) that allow individual users or 
companies to post comments or content to the internet 
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Guidelines 
The following guidelines must be adhered to when using social media related to CDNA and its 
competitions, teams, participants, services, events, products, members or reputation. 
 

• Use 
- Connecting and engaging with CDNA’s community and stakeholders 
- Promoting the sport of netball and the CDNA brand in the community 
- Informing, advising and communicating about CDNA’s services and activities  
- Attracting and building relationships with existing and new participants, stakeholders and 

the community 
- Promoting events and achievements 
- Promoting CDNA sponsors 
- Answering queries and responding to concerns 
- Providing immediate information to players and members 
- Driving people to use the CDNA website 
- Advertising recruitment and development opportunities 
- Open interaction between groups (e.g. players and coaches) 
- Managing emergencies such as providing information in times of crisis 
- Live streaming of events and activities  
- Mistakes must be dealt with quickly, appropriately and clearly.  

 

• Principles 
- Use common sense 
- Protect your privacy and that of others 
- Be polite and respectful 
- Be transparent and honest 
- Be diplomatic and unbiased 
- Use disclaimers where necessary 
- Reasonable use (not interfering with work commitments or productivity) 
- Respect confidentiality and sensitivity 
- Comply with privacy, copyright, anti-discrimination, human rights and any other applicable 

laws 
 

• Content 
- Only staff authorised by CDNA are permitted to access and maintain CDNA social media 

accounts and passwords 
- Whatever is written is solely the responsibility of the author 
- All posted content is to be factually accurate, substantiated, grammatically correct and 

compliant with all CDNA policies 
- Material that is offensive, discriminatory, embarrassing, hateful, harassing, intimidating, 

sexually explicit, fraudulent, obscene, bullying, defamatory or otherwise inappropriate will 
not be posted 

- Only post personal views, not that of others 
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• Moderation 
- All use of social media platforms which are directly governed by, or relate to the operations 

of, CDNA, will be regulated by approved CDNA employees and volunteers 
- CDNA reserve the right to monitor the use of all its social media platforms, channels and 

blogging activities 
- CDNA reserve the right to pre-screen, review, flag, filter, modify, restrict or request the 

removal of any social media content or account that is deemed in violation of the Social 
Media Policy 

- Responding to queries or comments, whether in public or private messages, will be done in a 
timely manner 

 
Images / Logos 

• Where possible and practical, all primary CDNA social media pages should feature the 
Association’s name and logo 

• Blanket and generic photos may be taken of the courts as a whole and used in Association social 
media content, without identifying people.  

• Tagging or naming of individuals in photos must first have permission from the individual or their 
parent/guardian 

• Any business logos or images will not be used without prior knowledge or permission 

• The CDNA name and logo must not be used in any way which would result in a negative impact 
for the Association or its members 

 
Non-Compliance / Breaches of Policy 
CDNA takes the use of social media seriously and everyone involved has a responsibility to ensure 
they act in accordance with the Association’s expectations and this policy. CDNA reserves the right 
to monitor the use of all of its social media accounts, to disclose any improper use or breaches which 
may result in disciplinary action and to restrict or request the removal of any social media account or 
content that is deemed in violation of this Social Media Policy. 
 

• Breaches include, but are not limited to: 
- Bringing CDNA into disrepute 
- Misuse of CDNA’s logo 
- Compromising the effectiveness of CDNA 
- Defaming individuals, clubs or organisations 
- Implying CDNA endorsement of personal views 
- Uploading of inappropriate content (including links of illegal or indecent nature) 
- Harassment, bullying, discrimination, abuse, threatening, intimidation, intentionally 

offending or humiliation 
- Racial, sexist and / or religious vilification 
- Disclosing confidential information without authorisation 
- Any breach of State or Commonwealth law 

• Non-compliance, misuse or Inappropriate use of Association social media platforms may result in 
disciplinary action or expulsion from the Association 

• Any breach of this policy should be identified and reported to the Association, who will take the 
appropriate steps to investigate and act accordingly, at their discretion 
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• Threats of immediate harm, danger or criminal activity should be reported to the police or local 
authorities and then reported to the Association. 

 
** Please refer to the CDNA Cyber Safety Policy for further clarification and reporting procedures ** 
 
 
Policy Review 
This Policy is subject to ongoing monitoring due to the continual evolution of social media, needs of 
the Association and to ensure it remains relevant and practical. It will be reviewed on an annual 
basis by CDNA. 
 
 
 


